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LLAUNI3IU

wuU 2.1 dmsuddnseseiuuiyaniv

WuU 2.2 dmsugdnseseiuuiyanin
1 1 =

ALAILIBUY

A1UNINsANY
ANaanL e (183 UNR)
Aaametleu (S18393INeRNUS)

ALANTHUNADANANENT

lAseasanangns

TNNUMNILANTIUARBANANEAT

U 10 AUA

91U 15 AU

25,000  UW/AW/ANANNSANEN
3,000 UIW/HUIEAR

3,000  Uw/vdene
264,000 uw/Au

38 PUILAR

WU 2.1 LUVATITN (VINANSAUAINDETE 6 MUenn)

1.1 KUINIVIUIAU

1.2 ANIULRNLLSD9

32 PUIYNA

6 PUILAR

WA 2.2 LUUATITN (VNNNSAUAIDETE 3 NUIeRR)

1.1 UM IVIUIAU

1.2 ANIULRNLL5D9

LLUNTSANE

Y 2.1 (N1SAUAIDESE 6 NUBNA)

UnsAnuen 1

= =
AIANITANYIN 1

35 PUIYNA

3 PUILAR

mhefn (Ussens - UHUR - Anwimeniied)

EPM611 Tupavnsgsiawazyszidiuanudululdlunisasu 1(1-0-3)
(Business Model and Feasibility Analysis)

EPM612 M5UseLiiuyagsna 1(1-0-3)
(Business Valuation)

EPM618 nsRudmSuUsznauns 2(2-0-6)

(Entrepreneurial Finance)
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BUS621

EPM622

EPM652

EPM686

EPM687

N139aIALEINagNSLATAIRaInAIad s Ul Usenaunis
(Strategic Marketing and Digital Marketing

for Entrepreneur)

NANNITARLTIDBNWUY

(Design Thinking Essentials)
Msdansmdssdmiuiuszneunns

(Risk Management for Entrepreneur)
nsdanismindduniedyguaznisuseidiugam
(Intellectual Property Management and Valuation)
N1561573leN1aN19gsna

(Business Opportunity Exploration)

l@anvnendenge 1 s193unalul

LNG550

LNG600

YnrsAnwd 1

FyrufuilunmSangudmsuindnumsyiududiafnw
(Remedial English Course for Post Graduate Students)
Fenrwdanguseniteamsseulundngasdmiuindne
seAUTUNNANY

(In sessional English Course for Post Graduate Students)
LY

AUIUYNNIHFUA

3(3-0-9)
1(1-0-3)
1(1-0-3)
1(1-0-3)
2(2-0-6)
Taitfuniein

2(1-2-6)S/U
Taitfundaena

3(2-2-9)S/VU

12 (12 -0-36)
- 48

whein (Ussene - UUR - Anwiniunuie)

AANNSANWIN 2

EPM641

EPM651

ynanamuaznseansitutiniiionisussadonnasuaznis
MBTBINNGINT

(Personality and Persuasive Communication for Business
Agreement and Negotiation)
nsdanisledadnduasdnnaneivudmiugusenauns
(Logistic and Supply Chain Management

for Entrepreneurs)

3(3-0-9)

2(2-0-6)
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FPM672 nsdanssruUaaumALazNSABuELATTElueANs 2(2-0-6)
(Management of Information System and Digital
Transformation)

EPM683 YsNMIANEIdumegsAe: wnAnmsiauLATugRa 2(2-0-6)
LLUU@Qﬁ?QN (BCG) LLazmsﬁwmaQﬁmaéWﬁ@u
(Integrated Business Sustainability: Bio-Circular-Green
(BCG) Economy; and Environmental, Social and
Governance (ESG) Concepts for Sustainability
Development)

EPM684 LLmuqiﬁf\]ﬁm%’UﬁiﬂizﬂaUmimﬁz’jjui’mﬂimLLazmmébﬂgu 1(1-0-3)
(Business Plan for Innovative and Sustainable
Entrepreneurs)

EPM685 N13aANzideugsna nguunessia waskwmeldinun®  1(1-0-3)
8113
(Business Registration, Business Law, and
Taxation Practices)

l@anvn1edenge 1 s1edvnalul

LNG550 FUTu un s Singudmiuilndneseiud s ad nw laituniheis
(Remedial English Course for Post Graduate Students) 2(1-2-6)S/U

LNG600 Fv1n1wdanguseninansiseulundngasdmsuindnw Taidunmiaein
seAuTAnAnNY 3(2-2-9)S/U

(Insessional English Course for Post Graduate Students)

ik 11 (11-0-33)
UG UsdUAU =44
Un1sRnwn 2 mhehn (Usseny - UGUR - Anwinieniuie)

AANSANET 1

EPM613 NIRUBIANT 1(1-0-3)
(Corporate Finance)

BUS631 N139ANIINAYNTUALNITAIUALTIAT 2(2-0-6)

(Strategic Management and Business Control)
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EPM632 N5IANISTINTTENINUTENA 1(1-0-3)
(International Business Management)

EPM642 MsUiMIMsIaBuLasazn Iz 1(1-0-3)
(Change Management and Leadership)

EPM661 ﬂ?iﬂ’JUi'JNLLﬁ%ﬂ’]i%ﬁ]ﬁ‘\]ﬂ?i 1(1-0-3)
(Merger and Acquisition)

EPM689 mAengilarianmsteyaiiiensifouazdndulamagsia 3(3-0-9)
(Data Analytic and Data Management for Business

Research and Decision-making)

33 9 (9-0-27)
uUTNUsaFUAY = 36
Un1sfnwn 2 mhefn (Ussens - UHUR - Anwimeniied)

AANNSANWIN 2

GMI692 Mo 6(6-0-18)
(Special Research)
39U 6 (6-0-18)
Frurudlusseduandd =24

AU 2.2 (N1SAUAIDESE 3 NUBNA)
= = A ' a a wa = v
Un1sAnen 1 whefn (Ussens - UHUR - Anwisenuied)

AAMIANWA 1
EPM611 Tupavnsgsiawazyuszidiuanudululdlunisasu 1(1-0-3)

(Business Model and Feasibility Analysis)

EPM612 M5UsELiNYaAgsna 1(1-0-3)
(Business Valuation)

EPM618 nsRudmsugusznauns 2(2-0-6)
(Entrepreneurial Finance)

BUS621 N13AAALTINAYNSUALNITAAIARATAEMTY 3(3-0-9)
AUsENEUNTS

(Strategic Marketing and Digital Marketing

for Entrepreneur)
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EPM622

EPM652

EPM686

EPM687

NANNITARLTIDBNWUY 1(1-0-3)
(Design Thinking Essentials)

Msdansadssdmiuiuszneuns 1(1-0-3)
(Risk Management for Entrepreneur)
nsdanismindduniedyguaznisuseidiugam 1(1-0-3)
(Intellectual Property Management and Valuation)

N1561573leN1aN19gsna 2(2-0-6)

(Business Opportunity Exploration)

l@an N endenge 1 s1e3unalul

LNG550

LNG600

UnsAnuen 1

v o

%wi’uﬁummé’aﬂqwﬁm%’uﬁ’ﬂﬁﬂmss viunAnY Talduniaein
(Remedial English Course for Post Graduate Students) 2(1-2-6)S/U
Tnawdanguseninmsseulundngasdmsutdndnw Tadumiaein
seAudgnAnY 3(2-2-9)S/U

(Insessional English Course for Post Graduate

Students)
34 12 (12 -0 - 36)
Srurudalusdaduav =48

mhefn (Ussens - UHUR - Anwimeniied)

= =
AIANITANYIN 2

EPM641

EPM651

EPM653

ynannmuaznsdeansidurindienisussadonnasuas 3(3-0-9)
N9FADIBINNGIAT

(Personality and Persuasive Communication for

Business Agreement and Negotiation)
nsdanisledadnduasdnnaneiudmsugusenauns 2(2-0-6)
(Logistic and Supply Chain Management

for Entrepreneurs)

NN38BALUUNTEUIUNITNNGIND 1(1-0-3)

(Business Process Re-engineering)
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FPM672 MsIANISTEUUATSALALAZNSUAE LN LA TR 2(2-0-6)
TueeAng
(Management of Information System and Digital
Transformation)
EPM683 YsNMIANEIEuMegsAe: wnAnmsiauLATYgRa 2(2-0-6)
LUUBIATI (BCG) warmswamnasAnsaenedadiy
(Integrated Business Sustainability: Bio-Circular-Green
(BCG) Economy; and Environmental, Social and
Governance (ESG) Concepts for Sustainability
Development)
EPM684 LLmuqiﬁﬂﬁﬂw§U;§UizﬂaUmiﬁiﬁi’fufﬁlﬂiiuLLazmméﬁau 1(1-0-3)
(Business Plan for Innovative and Sustainable
Entrepreneurs)
EPM685 N139ANzidgugsna NVENegINa wazkuIneujusnu 1(1-0-3)
N¥oIN3
(Business Registration, Business Law, and
Taxation Practices)
Bandnnensenge 1 edveeluil
LNG550 ‘360’1‘1J§U‘17‘ﬁyuﬂw’15mqwﬁm%’uﬁﬂﬁﬂmwé’uﬂ’msﬁmﬁmvm [EETIIERE
(Remedial English Course for Post Graduate Students) 2(1-2-6)S/U
LNG600 N8N wsgninnsiseulurdangasdmiuinAnw [EETIIERE
SEAUUTANANY 3(2-2-9)S/U

(Insessional English Course for Post Graduate

Students)

33 12 (12-0-36)

Swrudlussedun = 48
UnnsRnwnil 2 mhein (Ussens - UHUR - Anwimenuied)

=2 =
AANITANYIN 1
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EPM613

BUS631

EPM632

EPM642

EPM661

EPM689

Un1sAnuen 2

NNTRUDIANST 1(1-0-3)
(Corporate Finance)

N133AN1SNALNTHALNITAIUANTINA 2(2-0-6)
(Strategic Management and Business Control)

N5IANISTINTENINUTENA 1(1-0-3)
(International Business Management)

mi‘u%mimiLﬂﬁauLLﬂaaLLazmwéﬁw 1(1-0-3)
(Change Management and Leadership)

A15ATUTINLAZNITTON AN 1(1-0-3)
(Merger and Acquisition)

msenitardansdeyaiiensisouassindula 3(3-0-9)
N14331N3

(Data Analytic and Data Management for Business

Research and Decision-Making)

ERPEY 9(9-0-27)

MUY NIRFUAN = 36

mheAn (Ussens - UHUR - Anwimenuied)

= -
AIPNITANYIN 2

EPM631

EPM643

GMI698

n1sUsulasaasegsnakazdnnisseuunismuaunigly 1(1-0-3)
WewFenanumioslunsdngnainyu

(Business Restructuring and Internal Control System

Management to Prepare for Entry into the Capital

Market)

mMsUszidudeyamagsio mamseudeyariioiignan 1(1-0-3)
yu waznsUnwedeyaiigndesasuiiu

(Business Information Assessment for Capital Market

Entry and Investor Disclosure)

Agsiaiienisdndula 3(3-0-9)

(Business Research for Decision Making)

914 5(5-0-15)
Surudalusdaduav =20
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9. A1DSUNYTIYIVN

SEIY/vialuga BUS621

Fomwiv/luga (wlne): msnaradanagniuaznmannadviadmiuusznouns
(nMed3Inge): Strategic Marketing and Digital Marketing for Entrepreneur

uUNULAA: 3 (3-0-9)

FwunaitldlunsianisBeud: 48 $alus [Wieuwin 3 miefn 3 (3-0-9)]

Uszinnvassedv)/luga : edndedu

se3v1/Tuga MdeaSeunaunt : lif

A1esU1gsIeIY/uga:

‘ViﬁﬂmﬁLLazwqwﬁﬁim%JUmiﬁﬂauiﬂL%Qﬂaﬁmﬁ“ﬂ?ﬂﬂﬁ(ﬂaﬂﬂ %ﬂﬂi@Uﬂ@ﬂJﬁ\‘imﬁLﬂiwﬁ
ANNANTAIUNMTUYTY N1TTAATINTNGINT NITINUNUTINAYNTNINITNAIA MSIgnaIavse
2ONINARIA NMITANITANIUEEIVBINITIUAUNINITAAR mau’%msgnﬁmazﬁ@um@uﬂ@ﬁﬁuﬁuﬁ‘
IﬂEJI‘fijLﬂ%@ﬁflaWNmmmﬂLLUUNﬁw\lmuiswdw‘g‘dLL‘U‘UUﬂaLLangLL‘U‘U@% 5!

The concepts and theories underlying strategic marketing decision, specifically on
competitive analysis, resources management, strategic marketing planning, market entry and
existing, marketing risk management and customer relationship management. Traditional
marketing and digital marketing tools are employed.

HBANSNIS5EUSTEAUTEIYY/ Tugs:

aa o

A5 AUNNINANATINALUNEUI TN IARIANUTINA UM IIAINRITALS (PLO 2)

SEIY/svaluga BUS631
Fosredv/luga (nMwilng): msdansienagmsuaznismuaugsie
(NMW1BINaY): Strategic Management and Business Control
FurunlEin: 2 (2-0-6)
SrwaunaillunsdansSeus: 30 Hilus [euwih 2 mhedn 2 (2-0-6)
Uszinnvasnedv/luga : s1e3udedu
se3v1/Tuga MdesSeuneaunt : lif
AesueTEIYY/luga:
T dnununagnsuaznalnnismunuiiienisihesdnslugnisdndunisuaznnsiaun

29ANT MIHUTIINIYUUUNTZUIUNITAMADNUUINNNAYNTUATNAIUHUNAE NS LUBIANTN AT

ANUAILNTOIUNTTUWIITUBIANT WIUNNT AlATIzunansenuannIsildsuulasueunaluladua e

ausiRaNan 195.A597 299 (3 .0, 67)
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ANNKINGEUNNTINT A SATN1sIanIninensaely Ideviml laseatiesdng uagssuuny
delinssdunsdanagnsifululdmuusulunsdniuns

The course applies the strategic business management knowledge into
consideration of the business directions and actions. The course aims to develop learning
framework on the strategic business planning, strategy selection for competitive advantage
development, which includes vision and mission developments; internal analysis and external
analysis; tools for strategic business planning; organization management and decisions; and
control.
HAANSNIS5EUSTEAUTIEIYv/Tugs:

WauNUNagnseAnshasnsauNuUURTIvN15s8ee 3 v3e 5 Uld (PLO 5)

SEIY/aluga EPM611
Fosw3v1/luga (wilne): lnavnsgsiauasusziiuanuduldlflunisamu
(N899 ): Business Model and Feasibility Analysis

uUnUwAA: 1 (1-0-3)
SwrunaildlumsdanisBeud: 15 s [euwh 1 mefin 1 (1-0-3)
Uszianvassiedv/luga : eindedu
3w/ Tuga AdesSeunaunt : lif
Aedu1gsIeIv/uga:

a1 lalinaniegsia esrUseneuvedlinagsia wwanimsldaulagnstifnm
sudinsideyalueagsia Wussduanudulilivesgsiawaznisamuniegsia Ineusziiiu
Tonaniansaann manaluladuaznissnidunis N153an15n1en1sidu elinsiuwarauise
muuantmnglumsindulalunisamu

Build an understanding of the business model canvas, including components of the
business model, usage guidelines, and case studies. In addition, the business feasibility analysis
is also included to access feasibility of business and make investment decisions based on the
right combination of by marketing, business operations and financial management.
HAANSNI38USTEAUTIEIY/Tuga:

anusaaulumagsnasazUssliuanudululaniegsiald (Sub PLO 1.2)
SRIYY/59alana EPM612

a3/ luga (nwilne): nsuszliuyanssia

(N899 ©): Business Valuation

ausiRaNan 195.A597 299 (3 .0, 67)
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wwmdIena: 1 (1-0-3)
SrwaunaillunsdansSeus: 15 Hilus [eusih 1 mhedan 1 (1-0-3)
Uszinnvassedv)/luga : eindedu
3w/ Tuga AdesBeunaunti : EPM 618 msudmiugusznauns (Gousuiu)
A1esUETEIYY/luga:
UszilugaruariinsisiyanigsiaiieUszifiulontadugsiafianainguuuusiieg 1
nstefians unsusled nisveians W39NN3IANITTINUTINAYNSLH
Assessing and analyzing business value to evaluate business opportunities arising
from various formats such as business acquisition, franchises, business sales, or strategic
business management.
HAANSN1SISEUSTEAUTIEY/ Tuga:

anansoaalunayssilivgadigsiala (Sub PLO 1.1)

S9IY/59aluga EPM613
o o a s
Ya318391/luga (nw1lne): N13RuANS
("1e99nge): Corporate finance

RN 1 (1-0-3)
o = o a Y] o = ] I\ a
mu’mL’Jﬁ’]ﬂ‘iﬂumiaﬂmﬂiﬂugz 15 Falus  [Wiwuwi 1 wulehn 1 (1-0-3)]
Uszianvassiedv/luga : e3ndedu
51879/1u9a Ndeeseunaunt ; Ll
A1esU1ETIeIY/ luga:

a Y v o dl' = sa o & o o a L4 U a a

LIYUINANNTEIALY LATDILD LLazﬂaqwﬁmeﬂummumi’aLﬂiWWLLazmaﬂWNmnau
DIANTHIUNITIATIZIIUAITRULAZII8UUTTANTANNITIINIUBIANT ATTNEINTAILAZITILHY
NNNITHUTTYZE mﬁmmﬂﬂiﬂa%ﬁwﬁuamu WA UMY NFIANITNNNTRUTE NINUTENA
WlgugUunanazmaiugualviugioruy Wagn1sAIUANNIINISRY

Gain an understanding of the fundamental principles, tools, and strategies vital for
analyzing and decision-making in organizational finance. This includes examining financial
statements and performance reports, long-term financial forecasting, and planning, managing
debt and equity structures, exploring funding options, navigating international finance,
optimizing dividend policies, enhancing shareholder value, and ensuring financial oversight.

[ 4 = ¥ [ a

waawsmmaugimmﬂafnn/Iug]a:

aunsaUseiiuanuisaneLazatunsadaaulasiunisidussansisegraduszuu (PLO 2)

ausiRaNan 195.A597 299 (3 .0, 67)
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SWEIY/veluga EPM618
Femedv/luga (Mwlng): MsRudmsugusenaunis
(MedIngy): Entrepreneurial Finance

wwndIena: 2 (2-0-6)
SrwaunaillunsdansSeus: 30 Hilus [euih 2 mhedn 2 (2-0-6)
Uszinnvassedv)/luga : eindedu
391/ Tuga AdesSeunaunti : EPM612 msUsziliuyanigsia (Seusamiu)
A1asUET1E3YY/luga:

nguinensiuiididn ndnnisuazunAnluuimnmsdudmivesdnsgsia Tusuves
n1sneInTalAEeIN19N19IN193 0 MurLnIsn i udmiugsitlussdudunstauiuag n1s
AIUANNIINITEY LAYARDUARNNITNEINTAIAIINADINITNNNITHUAWNUT NITNILNEINY N3
TLHUNINNITRURAZIUUTZU NMTIATIERIUNITRY N1SUTMINTEUARUANLAZRW UNY U8
A1599NAINGIAD WarNTUTMIANNALINSEY

The crucial theories, principles, and ideas in financial management for organizations
encompass forecasting financial needs, strategizing financial plans, and overseeing financial
control. This includes predicting future financial requirements, sourcing capital, financial
planning, and budgeting, managing cash flow and working capital, exiting operations, and
handling financial risk.
HAANSNSIEUTEAUTIEIY/luga:

annsoUszifiuanuismenazansafaaulasunisiussdnsdmiunsiuduuay

a5ansdivlevesgsia (PLO 2)

S9RIY/59aluna EPM622
domeiv/luga  (mwlne): nénnsAniBseenuuy
("1w189nge): Design Thinking Essentials

Iuuvaein: 1 (1-0-3)
SrwaunaillunsdanisSeus: 15 Hilus [eusih 1 mhedn 1 (1-0-3)
Uszinvassigdv/luga : evdedu
o391/ Tuga fifesSeuneunii : EPM687 nsdsralenmannagsia (Seusiudu)
A1esUeT1EIYY/luga:

WAIUYINYLEIAYUDINITAALTIDNWUY (Design Thinking) Fadunszurumsianiuinnssy
flusenduiindenld lnedifouayldatssraunisalngs lunisfnunyuuesdetym nsiam

ANUANATIATIA WALNTATIAUMUUIANTSUNOULES I UAINABINITVRIGNAN

ausiRaNan 195.A597 299 (3 .0, 67)
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This course focuses on cultivating crucial skills in Design Thinking, a process
employed by top companies for innovation development. Through interactive exercises and
real-world examples, students will acquire practical experience in defining problems,
unleashing creativity, and prototyping ideas.

HAANSNSIsEUTEAUTIEIYv/Tuga:

=

AL SEUIRINAUAT USNT 1130NT8UIUNTAUMUUNTULLIAALGS@BAWUY (Sub PLO 1.1)

SWEIY/veluga EPM631
Faswiv/luga (wlne): msviulassagsianazinmssruunsmuauagluiiewsonainy
wiaulunisitgnaianu
(NME1BINaY): Business Restructuring and Internal Control System

Management to Prepare for Entry into the Capital Market
Iuuvagin: 1 (1-0-3)
SwrunaildlumsdanisBeud: 15 s [euwh 1 miefin 1 (1-0-3)
Uszinnvessedv)/luga : eindedu
o3y Tuga fidesSeunauni : il
Aesu1gsIeIv/uga:

mswIeuaundeslunsdigeatnnuiunsiiu msdudunis wazngrane el
aaanaetuidmanglumsidignatanu lngaasunguniIsUsEliuauAeIN1UIINNTIILELD
wannsng asinalnnsdansuagnisauauniinstuiliaennseiungraneumyuLasseidey

Y [J

dinuANENITUNISAMAURS IS NI asnaIanannIngLaznaananning wislszmelng n13
ﬁwﬁ’uauaﬁamsﬁﬁ UInsseuumuaunely nsundemsnddumelan nsnslasaiieesdng
duFunitamy mauddanssung madadenhenudnasmuduiusiio Dawedeyafigndesun
Unaanu m’uﬁmﬁﬂamwmiﬁmﬁuqiﬁﬂ MsUEMswaranAIdes udinsimuefiusnvimadie
wissunedlunszuiumsszauyulunanndnning

Prepare for entry into the financial market by addressing financial, operational, and
legal aspects in line with capital market goals. This course covers evaluating capital needs
through securities offerings, establishing compliant financial management mechanisms
according to public law and regulations from the Securities and Exchange Commission (SEC)
and the Stock Exchange of Thailand (SET), ensuring good corporate governance, managing

internal control systems, protecting intellectual property, structuring organizations for public

companies, forming boards, setting up investor relations units for accurate disclosure to

ausiRaNan 195.A597 299 (3 .0, 67)
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investors, improving business operations efficiency, managing and reducing risks, and engaging
consultants for preparedness in capital fundraising processes in the securities market.
HBANSNI358USTEAUTEIY/Tugs:

Menvieendymiasiuinidanisesansiiniendmiunisiagnanayu (PLO 5)

SEIY/veluga EPM632
Fosredv/luga (nwilne): msdanisgsiasenineUssine
(AE189NW): International Business Management

Iuunein: 1 (1-0-3)
SwrunaildlumsdanisBeud: 15 s [ouwh 1 mefin 1 (1-0-3)
Uszianvassedv/luga : eindedu
3w/ Tuga AdesSeuneunt : lif
Aedu1gsIeIv/uga:

wmslumsdidugsemusuuuuumnunanieginnaeds Tnsanzegisdadnuns
ULideoenduan N15aINUNIATE MU (HuAg) Msue/dgldansmedayny n1ssudng

U313 anuvmelunisidisaialvd Msmiusiinmiegsiawaznisasienusiui elunisidng

Y
s

paasnalsEne wasmsAsuudassdsa welulad duneden uazgfisgenans
This course offers a comprehensive overview of international business entry,
including import-export, direct investment, turnkey project, utilization of intellectual property
rights (i.e. patent and franchising) with an adaptation to technological and market shifts,
challenges of entering new markets, changes in socio-economic, environmental, and geo-
politics factors in target countries; fostering business partnerships and social collaboration,
devising complex team management strategies, exploring innovative organizational
restructuring approaches tailored to business needs, and implementing effective risk
management strategies.
HAANSNSISEUTEAUTIEIY/ luga:

uHuN1sgaanssUsEinanddnaandesluidfsneg (PLO 2)

SWRIY/5alNga EPM641
Yamev/luga (nwlne): yadnanuaznsdeasiiuiniiion15UTIaTonNaIuasn15HesaIng

509

»CN

(n199nqE): Personality and Persuasive Communication for Business

Agreement and Negotiation
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UNULAA: 3 (3-0-9)

SrwaunaillunsdansSeus: a8 Hilus [ieuwih 3 wihedn 3 (3-09))
Uszinnvassedv)/luga : eindedu

3w/ Tuga MdeaSeunaunt : lif

A1esUETEIYY/luga:

NALANBULYATNNINUAAS AANTTA DA TUaTLISINRETEY N1sAoasTIN TSIy
ﬂ?iL‘\]i"iﬂLLﬁ%ﬁ%Nﬂﬂ’]WLL’JG]éJE]iJﬂ'ﬁL"i]?{]'ﬁLLUULﬂUWWQﬂWiLLaﬂQJ‘LﬂUWNﬂﬁi (1 miﬁlamsuu‘lé\”z
913 Wensdeansierieu) myliesgiyanaiiaziasamiedearslildnadugns aniedun n
doansliignlonta msidlalassaiauazmsudmsgsia uazmsaianadnsmagsialusefuussing
WAZUIUIYR

This course is designed to equip students with essential skills in developing a
compelling personality and mastering persuasive communication strategies for effective
business agreements and negotiations in both formal and informal environment and setting
(i.e. communication the dinning table and shareholder meeting presentation) and identify the
right person and topic for discussion. Participants will delve into the dynamic interplay
between personal traits, communication techniques, and successful business outcomes at
domestic and international levels.

HBANSNIS5EUSTEAUTEIYVY/ Tugs:
1. yranamlumssidugsiafimmduiioonnanntu (Sub PLO 4.2)

2. BFUILATIAUBUININITIATANETRITIAAL (Sub PLO 4.2)

S9RAY/59aluna EPM642
Foswiv/luga (wlne): msumsmadsuuasuaznnizgii
(nMed9nge): Change Management and Leadership

Iuunidaena: 1 (1-0-3)
SwrunaildlumsdanisBeud: 15 s [euwih 1 mefin 1 (1-0-3)
Uszinnvasedv)/luga : s1e3udedu
o3y Tuga fidesSeunauni : s
AesuNgTIeIY/uga:

iilavdnns MsufiRng uaznsdifnunisufiRnisiidfalunisainanisuasunlas
mspsAnsiiionsidulauagnisihosdnaifieussguimanoilanagns annsdisensiasunlas
YN MKINAouN8lUBIANT N1ITANITUALITAILIYARINT N1F0RNLUUATARANTS UNUIMYRLi

aaAnsgiminelazn1sUIMIIANTITANLLATER
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Principles and practices essential for fostering positive organizational change and
effective leadership. Participants will explore the dynamic interplay between organizational
development strategies, human resources management and incentive system, the role of
leadership in steering teams toward success, and stress management.
HAANSNSIsEUTEAUTIEIYv/Tuga:

annsathaueuwInslumsassnmsuasunlandaieassaunesdng (PLO 3, Sub PLO
4.1)

eI/ vieluga EPM643
a1/ luga (Mwilne): Msusziiuteyaniegsia nswissudeyaivaididgnainyu wagnis

) 4

Waedeyaiigniesnsuiu
(n1¥189N¥): Business Information Assessment for Capital Market Entry and

Investor Disclosure
Iuunqeia: 1 (1-0-3)
SwaunaildlunsiansBeud: 15 als [leusi 1 meRn 1 (1-0-3)
Uszianvassiedv/luga : eindedu
o391/ Tuga fidesSeunauni : il
A1esUTEsIeIY/luga:

mMsUszdiudeyansgsiaiitewssuignisidigratnyuuasmsdamedeyaiigniesuas
Tusdlasietinamu fi3euarldsurnudilassduseneumanssuiunsiiiendosiunmsusziiiudoya
mﬂq‘iﬁﬂﬁﬁﬁ@ N13URURMULINTFIUNISUAINE HaZN1NAABINTOULU UNBTH WUUKAAITIENTS
Gi'fagamil,aua“mwé’ﬂw%'wsj (kuu 69-1)

Evaluating business information in preparation for entering the capital market and
ensuring accurate and transparent disclosure to investors. Participants will gain comprehensive
insights into the processes involved in assessing critical business data, complying with
disclosure standards, and strategically positioning their organizations for successful entry into
the dynamic realm of capital markets.

HAANSNI38USTEAUTIEIY/Tuga:

adungtoyansiaueuenanning (Wuu 69-1) ldegrsgnaediarasudiu (PLO 5)
SWEIY/eluga EPM651

vasedv 1/ luga (nwlne): NMsdnnsladafnduasdnnangisudmiugusenounis

(ne199ngW): Logistic and Supply Chain Management for Entrepreneur
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uUnUeAA: 2 (2-0-6)

SrwaunaillunsdansSeus: 30 Hilus [euih 2 mhedn 2 (2-0-6)
Uszinnvassedv)/luga : eindedu

3w/ Tuga MdeaSeunaunt : lif

A1esUETEIYY/luga:

il aiuAefunsianisladafnduazdwnansiy amnsnadianuannsolunis
wisdlsifugusEnouns ulinmsinseilasainaarszuuladafndfeurinsassmingiu n1sndn
N1TIANITAUAIAIARY ARIAUAT N15UUel wazladadnddounau uludsmisdenldinalulagaiu
Todafndfivanzanfugusznouns

The course focuses on how logistics and supply chain management can create
competitive advantage to entrepreneurs. To analyze structure and system of logistics and
supply chain for entrepreneurs from raw material sourcing, production, inventory
management, warehousing, transportation, reverse logistics, including technology selection for
logistics which is suitable for entrepreneurs.

HAANSNIS5EUSTEAUTEIYvY/ Tugs:
1. esnuuuivnssuladadndlviaenadesiuninudenisvesgnels (PLO 2)

2. Awneilassadsiuuladaindiveldlunisdndulavesisenaunisia (PLO 2)

S9RIY/59aluna EPM652
Foswiv/luga (wlne): msdnniseadssdmiuguseneunis
(n1e189ng): Risk Management for Entrepreneur

Iuuvaein: 1 (1-0-3)
SwrunanildlunsdanisBeud: 15 s [euwih 1 mefin 1 (1-0-3)
Usznnvessedv)/luga : eindedu
o3y Tuga fidesSeunauni : i
Aesu1gseIv/uga:

ity sAmy uaziedesefidndudmiunmsdnnisiuealsiutuey wagms
ananudesludunounisadrgsiouiansay nefidomaseunqundnnisiiugiu wagnsounis
yhaumsuimsanudes Taesjatiu nseuiums Lean Startup iufivey Tugiuznagnénisanaanm

'
a a o ¥

GRS GRERREL LUUﬂ']’iﬁlGlJU'lLfJU'NﬁE]U ’E]EJWQ??G]L%'J LLﬁa‘ﬁﬂ’TiGﬁ'J’ﬂﬁaUﬂ’J'mQﬂé]jaﬂ%aﬂqﬂF?]J'I

wannil SafsadaUseaunisal NINAARUAULULLIANTIY WBTIUTINAUAALIAUTDIGNAT Lile

unUFuUTmansiun uaranauEeIweIgINvanmme
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This course centers on providing the essential knowledge and tools to navigate
uncertainty and minimize risks in the creation of innovative businesses. It encompasses
fundamental principles and a risk management framework, with a specific focus on the Lean
Startup process as a viable strategy for risk reduction. The emphasis is on rapid, iterative
development and customer validation, including the testing of innovative prototypes.
Gathering customer opinions is integral to enhancing products and mitigating business risks.
HAANSNSIsEUTEAUTIEIY/ Tuga:

= ) A

ALSEUANNTNIKNUTANTTANNE NI UTIHA (Sub PLO 1.2)

S9R3YY/59aluna EPM653
Foswiv/luga (wlng): M590NIUUNTEUILNTNNIGINA
(MeBIngM): Business Process Re-engineering
FuURUAN: 1 (1-0-3)
SwrunaildlumsdanisBeud: 15 s [euwh 1 miefin 1 (1-0-3)
Uszinnvessedv)/luga : eindedu
o3y Tuga fidesSeunauni : il
Aesu1gsIeIv/uga:

183919 19 UN1511531AT 1L UALN1TOENUUUNTFUIUAITNIIG I L BN 9L
UsgAnsnnuazUseaninavednsdng tnaidenldindaadonia dmsun1shase wazeenwuy
NILUIUNTT WU SCOR-P, Service Blueprinting %38 BPMN 1Jusiu

This course centers on the analysis and design of business processes with the aim
of enhancing organizational efficiency and effectiveness. It employs diverse tools for process
analysis and design, including SCOR-P, Service Blueprinting and BPMN.
HBANSNIS8USTEAUTEIYvY/ Tugs:

HL38UANNTNATIHUNINTEUINNITNITTINIINNTABALUUNTALTUNITTINAIT lae

Tdnsesdlon1siaszinszuiun1sgsnaiingg sgraduszuu (PLO 2)

SWRIY/59alNga EPM661
Fomedv/luga (mwlng): n1smuTILaENITEeRINTS
(AMEBINaY): Merger and Acquisition
FuURUEAN: 1 (1-0-3)
5’11411.4nmﬁi%”lumi%’ﬂﬂﬂsﬁauif: 15 4lua  [Weuwih 1 wihedn 1 (1-0-3)]

Uszinnvasedv/luga : s1e3udedu
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3w/ Tuga MdeaSeunaunt : lif
A1esUETEIYY/luga:

LL‘L!’M?ML%ﬂﬂaEg%ﬁﬁ’]ﬁﬂ’]S%@ﬁﬁ]ﬂ’]iuaxﬂ’mﬁ’mﬁﬁ]ﬂ’]i Fausin1sndansdniunisasodu
TnefilomddgduunAnnisdeianisuasausiuianis nMansadey MsUsziuyann N3
fnsandungmneuazngszidoviietes wagnsdanmsmadsunlas

This course is designed to provide participants with a thorough understanding of the
intricacies involved in mergers and acquisitions, from conceptualization to post-transaction
integration. The topic includes the concepts of merger and acquisition, well defined strategic
merger and acquisition planning, Due diligence, financial valuation, and change management.
HAANSNSISEUSTEAUTIEIY/ Tuga:

UszilluAAIAINNNIAIUTINLAENI5TONANTS (PLO 5)

S9RAY/59alaga EPM672
Foswiv/luga (wlng): MsdnmssruuansaumeLazMIsAB U UATATUBIANS
(MEBINHY): Management of Information System and Digital

Transformation
IuIURLAN: 2
$rwaunaildlunsdansSeus: 30 Hilus [euwih 2 wihedn 2(2-0-6)]
Uszianvassiedv/luga : e3ndedu
o3y Tuga fidesSeunauni : i
A1esU1ETIeIY/ luga:

sl afunisairesdanuiiifsdestuunuimvesdoyauazszuudanisdoya
lupaAns AseUARUIITRE ALY WuUNUIMYeayalunNSMNUANALENENINEIAY SEUUATAUYA
STAUDIANT ﬁugmmsa%ﬁqLLUUfé’waaqsﬁaga RRFRIE LU R HG warmaUasunuRava

This course centers on building knowledge regarding the role of data and
information management systems in organizations. It addresses key topics, including the
impact of data on business strategy, enterprise information systems, fundamentals of data
modeling, data security, and digital transformation.
HAANSNIS8USTEAUTIEIY/ Tuga:

annsaldiniesdiendvialunisdaiv adruuudiaesdeya wnsien wWienisdndulala
(PLO 3)
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SaIY/vialuga EPM683
Fose3v1/Tuga (nwlne): ysann1snrwdsdunisgsia: LnAnmsiamLATYEAaLUUBIA T
(BCG) warmswaiuasAnseeedadiy
(N1¥18 919 ¥): Integrated Business Sustainability: Bio-Circular-Green (BCG)

Economy; and Environmental, Social and Governance (ESG) Concepts for Sustainability
Development)
UNULAA: 2 (2-0-6)
SrwaunaillunsdansSeus: 30 Hilus [euih 2 mhedn 2 (2-0-6)
Uszinnvassedv)/luga : edndedu
o391/ Tuga fidesSeunauni : il
Aesu1gsIeIV/uga:

dlauazdrrauuamsujuangsiaiidsduidnsiauiegdeiies auuuiAnnis
WALATEgRaLUUedAsI (BCG) uaznswaunosAnsatsdsduniunseu ESG FiSouazamnsn
AIIVADUNITYINIURUNEN BCG way ESG i’mﬂ’jﬂﬁ%’ummé’uazﬁﬂmﬁ'aﬁLﬁuiuﬂwﬂ’um?{au
nansEULdauINAedaIndendsny wazdnuaAnsumsmiuguaionisia Tuvasifertufatuayu
n33an1sATANUSURRTEURNeY V0983ANT

The goal of this course is to help forward-thinking students who are eager to
understand and navigate the constantly evolving field of sustainable business practices.
Integrated Sustainability explores the revolutionary ideas of the Bio-Circular-Green (BCG)
Economy and the principles of environmental, social, and governance (ESG) development.
Attendees will examine the point at which these frameworks overlap and gain the expertise
and abilities necessary to promote beneficial effects on the environment and society under
the good corporate governance practices.
HBANSNIS8USTEAUTEIYvY/ Tugs:

1. WauunAnyessitarununsaigsia/Aud/visusnsfiiunfnsunudadu
(Sub PLO 1.1)

[

2. Maiaianussliunansenuaudiay wWswgha wazn1sniuauls (Sub PLO 1.2)

SRIY/5%aluga EPM684

Fameiv/Tuga (wlne): unugsiadmiuiuszneumsilduinnssunazenudsdu
(nMe1BINQY): Business Plan for Innovative and Sustainable Entrepreneurs
wunein: 1 (1-0-3)

uaunaldlunsdansiGeus: 15 4ilus [euwi 1 whefa 1 (1-0-3)]
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Uszinnvaesedv)/luga : s1e3udedu
3w/ Tuga MdeaSeunaunt : lif
A1esUNgsIeIY/uga:

Anwgunuuvesunugsiaiidsdulaesaliududveuimadauinngsy msdmuadmneg
§3naN1TalATIEIUHUg TN sUsuleN1an19gIAe MsTAseiauduiusTendegsiaiu
LATEENT NTIATIERANINUIARBUTIND NTTATIENAAIAGNAMALARYITY NITUUEIUARA
nsaenmane Lnue nTUTEEUANEAINDIANIT N1TUTELIAINITLAZILATIZNNI9N1TIRU
N133ANTITHER kaEN1T IANITNTNEINTULE N15IALAZN1SUTEEUNATINY UaualuIAntunIs
ALTIUTIRANTBUAUBLAY §INAUAENTIATIEN

This course provides advanced analysis and decision-making concepts, tools, and
techniques to be applied in a real business setting. Topics include marketing and financial
analysis, competitive strategy and pricing, sales and growth forecasting, distribution of goods
and services, cash budgeting and forecasting, short and long-term financial planning, and
traditional and venture capital. The effective use of communication and other electronic
technology is integrated throughout the course and is an important aspect of the business
plan.

HAANSNSISEUSTEAUTIEIY/Tuga:
ﬁWLauaLLaxﬁmmLmuqiﬁﬂﬁﬁLi’]mmamqqsﬁﬂ ATIATIEI N1TUSTIIU wazdiluinaniy

nsRuidaauls (PLO 2)

saIY/vialuga EPM685

Foswiv/luga (nwlne): msaanzidougsia ngmanegsia uazuueioasunideins
(AE189Ng): Business Registration, Business Law and Taxation Practices

uUNUwAA: 1 (1-0-3)

Juauaidlunsianiseus: 15 Gilus [Weuw 1 whefn 1 (1-0-3)]

(%)

Uszinnvaesnedv)/luga : s1e3udedu
51879/1uga Ndeeseunaunt : Ll

Aesu1ETIeIV/uga:

1%
(Y a o w

FEUYLWINIIRINITIAAIEINY NYVINBRn1eURUUgsna (Meudindidn usenidnia

]

[

USENUMIudIng) waznguundiAglunisaniugsia wu dyun nsndduniedayyn n15dnang

o

(%
C

AuATBIRUSINA doyadiuyana ngvsngseninaseina uenantudilvidelausiuraiunguingiay

~ P I ) Y] =~ v
53L‘UEJ‘U‘V]LﬂEJ'JGU@\‘m‘Uﬂ'Wi"U@ﬂqiﬂqwﬁﬂﬂﬁaﬂﬁzﬂ@Uﬂqi
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Form of business, business registration, key legal considerations in business
operations, such as contracts, intellectual property, outsourcing, consumer protection,
personal data, international law. Additionally, provide recommendations on legal regulations
related to tax management for entrepreneurs.

HAANSNSIsEUTEAUTIEIYv/Tuga:

1. szyngraneddgiiieidesiusuiuuvesssinieAanssumisgsnafiddgls (Sub

PLO 1.2)

2. 3UIBLUIMINMIIANIIAEEmTURUTENOUNSLA (Sub PLO 1.2)

S9R3Y/59aluna EPM686
Foswiv/luga (wlne): msdamsmindaumsdaguaznisuseidiugaci
(nMe93naY): Intellectual Property Management and Valuation

RN 1 (1-0-3)
SwrunaildlumsdanisBeud: 15 s [euwh 1 miefin 1 (1-0-3)
Uszinnvessedv)/luga : eindedu
o3y Tuga fidesSeunauni : il
Aesu1gsIeIv/uga:

afrsmmduazinugdisudulunniimaluladidednidrgnana iiunalndunisdisg
waluwlad Msvssidiudnennveanaluladuugiuresssia Mmalssluyanias n1sIanmingau
Ny

Designed to equip participants with the knowledge and skills required to navigate
and excel in the dynamic landscape of cutting-edge technologies. This program delves into
the intricacies of deep technology, exploring its applications, business potential, valuation and
the strategic considerations necessary for intellectual property management.
HAANSNSISEUSTEAUTIEIY/luga:

Z‘ﬂll’]iﬂ’ﬂﬂLLNuLLﬁ%ﬁT’]L‘lj‘Llﬂﬁ‘f]Jﬂﬂ’]i'Vl%J‘WEja‘LJ‘I/I’N‘{]mﬁgﬂLﬁ@ﬁﬂuﬁﬁWU’lﬁqiﬁﬂllﬁ (Sub PLO

1.1)

S9RIY/59alana EPM687

Femedv/luga (Mmwlng): n1sdsralenianagsio
(ned3ngM): Business Opportunity Exploration

uunULA: 2 (2-0-6)

uaunaldlunisdansiGeus: 30 9ilus  [Weuwi 2 mhefn - 2 (2-0-6)]
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ﬂizmmmsw%'\/‘luga : 51839 09AU
518791/1u9a Ndueunaunt : EPM622 #ann1sAnileesniuy (Seusiuiu)
A1esUNgsIeIY/uga:

Y a

el iSeuaunsaseylantanigsisluaninuindeugnaniinsudsunas

Y
[%

agawe dwalinsvhgsnadeusuuliannsateligsialszauanudniald dnlumsiiasziuas
Usztliulen1ani9gsnanunI 09ilasi99 Wy N153AT18YkuIltY Megatrend N5 3bATIEMLALLY

nsidsunUasesman nseideu wazgpainnssy mvihanudilagnAiegednda msueslnais

'
v a

anviemifiilenmadululy Saanudfayd

This course guides students in identifying business opportunities within a dynamic
environment, emphasizing that imitation alone is insufficient for success. It involves analyzing
opportunities through tools like Megatrend analysis, assessing market dynamics, and
understanding customer needs. Emphasis is placed on the significance of envisioning
possibilities beyond the immediate landscape.

= 14

HAANSNSISEUTEAUTIEIY/ Tuga:

AiSeuaInIaAumlan1anegsne luaniswnseundsunategiate lnensinsiey

wwiltdunswdsunlas wazmshanudilaanudenisgnafiieuly (Sub PLO 1.1)

SEIY/valuga EPM689
Foswiv/luga (wlne): msdiesssinazinnsdeyaiiiensideuazindulanisgsne
(NMw199naY): Data Analysis and Data Management for Business Research

and Decision-Making
Iuuvein: 3 (3-0-9)
SwrunaildlunsdanisBeud: 48 $alus [Wieuwh 3 miefin 3 (3-0-9)]
Usznnvessedv)/luga : eindedu
o3y Tuga fidesSeunauni : i
Aesu1gseIv/uga:

ﬂ’]‘ﬁLﬂ’iwﬁsﬁjﬁ]aaﬁgﬂL%QU%N’]WLLﬁ%L%ﬂ@mﬂ’]W iiearnosdmuidndudmiunouaia
A9y unsldadfdans s adfigeeuaIu MTIATIERANNITINNeY NTBNITILATIERLAUANTE
(Thematic Analysis) lngsjaitiunisasauszaunisalldgenduisydrelinsenideya wu SPSS dmsu
TouaideU3unn w3e QDA dwmsuteyaidnnnin (usiu

This course concentrates on cultivating proficiency in analyzing both quantitative
and qualitative data to extract the knowledge required for addressing research questions.

Techniques such as descriptive statistics, inferential statistics, regression analysis, and thematic
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25

analysis are covered. The course emphasizes hands-on experience with data analysis software,
including SPSS for quantitative data and QDA for qualitative data.

= 14

HBANSNI358USTEAUTEIY/Tugs:

dsuanunsadenldinalindiaszideyaiiviunzay dmsvainesdanuinddudmiu

fauAINITYlA (PLO 3)

SWEIYY/Meluga GMI692
o a a o «
vasedv/luga (nwlne): Midelaneises
(n1¥189ngW): Special Research
IuIURUAN: 6
Juauaidlunsianisseus: 96 Gilus  [Weuwi 6 wihefn 6 (6-0-18)]
Uszinvassigdv)/luga : 1e3vINsAuAIBaTe
518791/1uga Ndeaseunaunt : dunsseulurdnansiuudliind 6 wilein vise lasu
& cal =

AULAULTDUIINDIANTENUINYY
A1asU1EIeIY/ Iuga:

& A o = ° v Y aou v Y] o = Y o a o

Wulasanisidndnwivinnisauain 39 adeaues lnsaduayudndnwilivinniside

v (% o [y <) 3 4 el = v '3 4‘

wmumimmimm‘uﬂmﬂugﬂizﬂaumimeﬂ,mmm}uammawwawﬂamm WINQUIZENR LND
WALIMTBVE8VTOUSUUTIRIAAIUINNRIUNTUTINSEINAVRIEUsENBUNTS

This course allows students to conduct research studies in the area of
entrepreneurship management within a limited timeframe or a desired scope under the
supervision of their supervisors. Students are required to meet the objectives of this course
by either developing or improving or expanding the entrepreneurship management
knowledge.

o/ 4 = b % s a

HadWsN13TeUIsEaUTIEIY/ Tuga:

WAULAzULEaYeI1891UN15IT8N19gIAANT NIV T nIaInuTunase nsaulwlfa

L84 4

seyuazdenldinsosdiouufinig wsesdlonaiiudeyauazdnszideyagnsies wienrainauaun

3
[

gsfauUNUgIUNTIATIZTaYa (PLO 3, Sub PLO 4.2)

SWRIY/5WaLNa GMI698

a v

3dessnaian1sindula

9

YameIv/luga (nwlne):
(nMe1BINQY): Business Research for Decision Making
FUIURUINAA: 3

uaunaldlunisdamsiteus: 48 1ilus [Weuwi1 3 mhwefia 3 (3-0-9)]
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Uszinnvaesedv)/luga : se3vnsaunindase
3w/ Tuga MdeaSeunaunt : lif
A1esUNgsIeIY/uga:

aolin13uavete1asdi uinw dndnwiazyiinisdnuidienuies Tasiesdaug
\A3osile viemalinfifiogudaluussgndld daddnAnwasfesisenuasUnarosmsfinevions
UuRnulunauineveIniansinefie

Under the supervision of their supervisors, students will study by conducting

literature reviews in the area of project management or implementing existing project
management knowledge, tools or techniques in a real-world project. A summary report is
expected at the end of the semester.

HAANSN1SISEUSTEAUTIEY/ Tuga:

WA TINWITENIEIRANTUUIAA T5378 warn1sinsizviveyaingnaes (PLO 3)

S9RAYY/59aluga LNG550
Fomeiv/luga (mwlng): Iuuiiunwdsngudmiutinfnwssiutadining
(NMe199naM): Remedial English Course for Post Graduate Students
FuURUIAA: 2 (1-2-6)
SrwaunaildlunisdanisBeus: 30 Hilus [Wiouwh 2 whedn  2(1-2-6))
Uszianvaesgdv/luga : eInnTwdingy
o3y Tuga fidesSeunauni : i
A1esU1ETIeIY/ luga:
sedvilaiuuiuiugunmdingy uasineeiisuduresindne tielvoglusedud
annsadiden 31 LNG 600 Wegnaiuseaninm  maessuduasulin@nsiinanuiulalunis
Tnwndenge  lududonien Wldmmuadonfuduey urladunsudlatgmniniou
myifinguuestindnu lsemeussiuiiindnuddaymanniias  uenanddduaialiinAnw
BouimsianismsBeusenuies SudumsimusinuznisSeuinunsingy Taelidesiangdaou
This course aims to instill the backeround language and skills necessary for
undertaking LNG 600 and to raise the students’ confidence in using English. There will be no
predetermined focus of the course, but instead it will concentrate on those areas where the
students are weakest and need most improvement. The classroom teaching and learning will
be supported by self-directed learning to allow the students to improve their language and

skills autonomously.
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This course aims to develop English language skills relevant to mature students in
Graduate Degree Programs in Engineering, Science and Technology. It will be based on practical
skills but will not be yet another grammar course. Rather its focus will be on the real language
demands, particularly in reading and writing, faced by students during their studies. It is project-
focused and simulates the stages in preparing and presenting research, from finding references
to writing a final draft. The course will equip students with language learning strategies to

facilitate ongoing autonomous learning and will emphasize language use not usage, real

communication not classroom practice.
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